
“COMMUNICATING OUR 
COMMON WATER HERITAGE 

TO THE WORLD”
VALENCIA - 13TH JUNE 2019 



B O O K Y O U R S L O T W I T H L U C R E Z I A A N D

T H E W A M U - N E T  C O M M U N I C A T I O N

T E A M F O R A S H O R T V I D E O I N T E R V I E W .  

S I G N U P F O R T O D A Y !



SOMETHING ABOUT OUR LOGO



SACRED GEOMETRY MEETS ORIGIN OF LIFE



ORIGIN OF LIFE MEETS DESIGN & SCIENCE



A MATTER OF RELATIONSHIP

>ME US YOU







SINGLE IDENTITIES: FLUID BUT CONNECTED





W E  A R E  A  
M O V E M E N T



WHAT’S NEXT?



WE USUALLY 
LOVE TO TOUCH 
REALITY

BUT VIRTUALITY
IS INCREASINGLY 
EMBEDDED 
IN OUR LIVES
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ENGAGE YOUNG GENERATIONS
WITH A GLOBAL 

CAMPAIGN / CONTEST



P O S S I B L E  T O P I C S

1 )  P L A S T I C  P O L L U T I O N  O N  R I V E R S

2 )  C L I M A T E  C H A N G E

3 )  M O R E  S U S T A I N A B L E  W A T E R  M A N A G E M E N T - U S E S

4 )  W A T E R  H E R I T A G E

5 )  O T H E R S

15



W O R L D W I D E  
O N L I N E  

C A M P A I G N
S H O R T L I S T 3 0  

W I N N E R S
E X H I B I T I O N ( S )

S E P  - E N D  J A N

After guidelines and toolkit

are shared in September, 

the campaign will run until 

30th Jan.

1 0  F E B 2 2  M A R C H A P R  - S E P

By 10th Feb, each museum

selects 3 entries among

the received ones.

Paris, Hangzhou National 

Water Museum Of China, any  

museum of  the network.

A jury formed by members

from WAMU-NET and Unesco

IHP chooses the winners to

be announced on 22d March.



APP PROJECT
SAMPLE NAME

Y O U  C A N  W R I T E  
H E R E

A  c o m p a n y  i s  a n  a s s o c i a t i o n  o r  c o l l e c t i o n  o f  i n d i v i d u a l s ,  w h e t h e r  

n a t u r a l  p e r s o n s ,  l e g a l  p e r s o n s ,  o r  a  m i x t u r e  o f  b o t h .  C o m p a n y  

m e m b e r s  s h a r e  a  c o m m o n  p u r p o s e  a n d  u n i t e  i n  o r d e r  t o  f o c u s .
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T O O L S :

1 )     C h o o s e  y o u r  p l a t f o r m  t o  g a t h e r  p i c t u r e s  f r o m  

p a r t i c i p a n t s  ( s o c i a l  n e t w o r k s ,  e m a i l ,  p o s t )

2 )     U s e  t h e  # h a s h t a g s  t o  h e l p  u s  k e e p  t r a c k  

o f  t h e  n e w  e n t r i e s





W O R L D  

W A T E R  D A Y

2 2 ND M A R C H  2 0 1 9  



A GLOBAL MESSAGE
A  G L O B A L  N E T W O R K



OUR VALUES

H E R I T A G E W A T E R  E D U C A T I O N  

A N D  A W A R E N E S S

R E S E A R C H

T H E  R E A S O N  W H Y

S U S T A I N A B L E  

D E V E L O P M E N T  G O A L S



Our precious water heritage is often overlooked and,

thus, made “invisible”. Although in the past it had – and

still today may play – crucial functions for the survival of

local communities, it is forgotten and not perceived as

a priority.

HOW CANWE REDEEM IT?

WHAT ISSUES RELATED TO WATER HERITAGE - BOTH

NATURAL AND CULTURAL, TANGIBLE AND

INTANGIBLE - ARE ADDRESSED BY YOUR

MUSEUM/INSTITUTION?

HERITAGE



Water museums are engaged daily to raise major

awareness on more sustainable water uses and on the

inherited water heritage all around the world.

HOW DO YOU ENGAGE THE YOUTH TO CREATE A

“NEWWATER CULTURE”?

HOW DO YOU SUPPORT WATER SUSTAINABILITY

EDUCATION ANDWATER AWARENESS EFFORTS?

ARE YOU ORGANIZING AWARDS AND COMPETITIONS

INVOLVING YOUNG GENERATIONS?

WATER 
EDUCATION 
AND 
AWARENESS



Research on more sustainable water uses and their

dissemination through water museums, interpretation

centres and exhibitions is fundamental. Also

digitalization of minor hydraulic heritage and

vanishing water cultures are crucial. Indigenous water

knowledge is just an example, but a crucial one to

spread new perceptions, behaviours and attitudes

towards water in “developed countries”.

ARE YOU ENGAGED IN ANY RESEARCH TOPIC?

HOW DID YOU MAKE IT VISIBLE IN YOUR DISPLAYS?

RESEARCH



Why should we care about SDGs? A new social

contract is needed today – and water museums are

key players to make it happen all over the world. SDG

n.6 focuses on providing safe drinking water to all,

which means also preventing water waste, pollution

and depletion.

IS YOUR MUSEUM / INSTITUTION ENGAGED TO

DISSEMINATE AND SUPPORT ANY SDG TARGET?

SUSTAINABLE 
DEVELOPMENT 
GOALS



SHARE AND SPREAD OUR MESSAGE
D O W N L O A D  O U R  K I T

N e w s l e t t e r c a n b e s e n t u s i n g t h e l o g o -

b l o c k “ W A M U - N E T + U N E S C O - I H P ” + 4 th

l o g o o f t h e s e n d e r i n s t i t u t i o n . I n

a d d i t i o n , w e c a n e x p l o r e t h e p o s s i b i l i t y

t o I N C L U D E s o m e s p e c i f i c e v e n t s

o r g a n i z e d b y o u r m e m b e r s i n t h e o f f i c i a l

w e b s i t e o f U N , w i t h i n o n e o f t h e

f o l l o w i n g s e c t i o n s :

N E W S L E T T E R a )   E v e n t s  

h t t p : / / w w w . w o r l d w a t e r d a y . o r g / e v e n t s /  o r

b )   S t o r i e s  

h t t p : / / w w w . w o r l d w a t e r d a y . o r g / t h e m e / s t o r i e s

/
# SHARE AND SEND YOUR BEST PRACTICES & STORIES #

http://www.worldwaterday.org/events/
http://www.worldwaterday.org/theme/stories/




W h a t  k i n d  o f  C o m m u n i c a t i o n  a c t i v i t i e s  a r e  
i m p l e m e n t e d  b y  y o u r  m u s e u m  a l r e a d y ?  

A r e  S o c i a l  M e d i a  i n c l u d e d  a n d ,  i f  s o ,  i n  w h a t  
t y p e  o f  S o c i a l  M e d i a  p l a t f o r m  a r e  y o u  a c t i v e  

( F B ,  T w i t t e r ,  I n s t a g r a m ,  W e C h a t ) ?  

C O M M U N I C A T I O N  A C T I V I T I E S  
S o c i a l  M e d i a  U s a g e

1 A



W h a t  k i n d  o f  S o c i a l  M e d i a  w o u l d  y o u  p r e f e r  
t o  u s e  i n  o r d e r  t o  s u p p o r t  s u c h  a  n e w  

C o m m u n i c a t i o n  C a m p a i g n  a t  g l o b a l  l e v e l ,  
a n d  m o r e  i n  g e n e r a l  t o  c o o p e r a t e  w i t h  t h e  

W A M U N E T  C o m m u n i c a t i o n  T e a m ?  

C O M M U N I C A T I O N  A C T I V I T I E S  
Y o u r  R e s o u r c e s

1 B



I n  y o u r  o p i n i o n ,  w h a t  a r e  t h e  m o s t  u r g e n t  
t o p i c s  f o r  t h e  G l o b a l  N e t w o r k  t o  f o c u s  
i n  t h e  Y o u t h  C o n t e s t ?  

P o s s i b l e  o p t i o n s :  

A .  P l a s t i c  p o l l u t i o n  o n  r i v e r s  /

B .  C l i m a t e  C h a n g e  /  

C .  M o r e  s u s t a i n a b l e  w a t e r  m a n a g e m e n t - u s e s  /  

D .  W a t e r  H e r i t a g e  /  E .  O t h e r   
( l i s t  t h e  3  m o s t  i m p o r t a n t  b y  p r i o r i t y  o r d e r )

W O R L D W I D E  O N L I N E  C A M P A I G N  
P h o t o  &  D r a w i n g  Y o u t h  C o n t e s t .

2 A



W h a t  k i n d  o f  S o c i a l  M e d i a  w o u l d  y o u  p r e f e r  
t o  u s e  i n  o r d e r  t o  s u p p o r t  s u c h  a  n e w  

C o m m u n i c a t i o n  C a m p a i g n  a t  g l o b a l  l e v e l ,  
a n d  m o r e  i n  g e n e r a l  t o  c o o p e r a t e  w i t h  t h e  

W A M U N E T  C o m m u n i c a t i o n  T e a m ?  

I n  a l t e r n a t i v e ,  i n  c a s e  y o u  p r e f e r  N O T  t o  u s e  
S o c i a l  M e d i a ,  w h a t  t o o l  /  m o d a l i t y  w o u l d  y o u  

p r e f e r  t o  p r o d u c e  t h e  m a t e r i a l s  f o r  t h e  
c o m m u n i c a t i o n  c a m p a i g n ?

2 B
W O R L D W I D E  O N L I N E  C A M P A I G N  

P h o t o  &  d r a w i n g  Y o u t h  C o n t e s t .



W h a t  i s  t h e  a d v a n t a g e  f o r  y o u r  m u s e u m  t o  
t a k e  p a r t  a n d  c o n t r i b u t e  t o  t h e  Y o u t h  P h o t o  

C o n t e s t  /  C o m m u n i c a t i o n  c a m p a i g n  

o f  W A M U - N E T ?

T H E  N E T W O R K
Y o u r  E n g a g e m e n t

3 A



H o w  i s  y o u r  m u s e u m  g o i n g  t o  e x p l o i t  /  
m a x i m i z e  t h e  r e s u l t s  o f  t h i s  p r o j e c t ?  W o u l d  
y o u  b e  i n t e r e s t e d  t o  d i s p l a y  t h e  r e s u l t s  o f  

t h e  Y o u t h  P h o t o  C o n t e s t  i n  a n y  o f  t h e  
D i g i t a l  M e d i a  u s e d  i n  y o u r  m u s e u m ?

T H E  N E T W O R K
Y o u r  E n g a g e m e n t

3 B



W o u l d  y o u  b e  i n t e r e s t e d  i n  d i s p l a y i n g  

a t  y o u r  m u s e u m ’ s  p r e m i s e s  t h e  r e s u l t s  

o f  t h e  Y o u t h  P h o t o  C o n t e s t  o n  a  s c r e e n  
p r o v i d e d  b y  W A M U - N E T ,  a n d  d e d i c a t e d  

t o  t h e  U N E S C O - I H P  i n i t i a t i v e  t i t l e d  

“ G l o b a l  N e t w o r k  o f  W a t e r  M u s e u m s ” ?

T H E  N E T W O R K
Y o u r  E n g a g e m e n t

3 C



GRACIAS!

communicat ion@watermuseum.net


